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Introduction to TELE

The Biggest Prepaid Voucher ONE STOP
Distributor in Indonesia Shopping Experience

Vouchers & Prepaid Cards
Mobile Phones
After Sales Services
Mobile Applications
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6 Introduction to TELE  - Company Overview

Established:

PT Tiphone Mobile 
Indonesia
Tiphone brand was 

st introduced 
to the Indonesian 
market

PT Excel Utama 
Indonesia was 
incorporated

PT Se ama 
Service and PT 
Se ama 
Media Aplikasi 
were established

Founder, 

started in the 
cellular phone 
business, 
est rst 
shop

First Telesindo 
Shop was 
established in 

Telkomsel

Singtel Acquired a 
stake in Telkomsel, 
and sparked 
an Aggressive 
expansion into 
cellular phone 
market. PT 
Telesindo Shop 
was incorporated

Listed on IDX with 
stock code : TELE

Conversion 
of c.1000 
resellers into 
Telesindo Shop

Telkom through 
PT PINS acquire 
25% stake in 
TELE

from LG

Acquired MTS, 
PMMN, PMM
Appointed by Telin 
to distribute 
voucher in M'sia

Acquired
SIMPATINDO
MULTIMEDIA

Acquired:
99.90% 
PT Excel Utama 
Indonesia

99.95% 
PT Telesindo Shop

COMPANY MILESTONE

TELE Collaborates
with Telkomsel  to
set up a customer 
service center in 
Singapore 
GraPARI

2006 2008 2010 2011 2012 2013 2014 2015 2015



PT Pins Indonesia
(Telkom Subsidiary)

Cellphone Importir
& Distributor
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11 years of experience in Telco Industry

20



TELE
Reseller

Conventional

Others

TELE
Mini Markets 

Super Markets 
Department StoresModern Channel CUSTOMERS

Others

TELE
ATM

Internet Banking
Mobile BankingMachine To Machine

Others



SUB DEALERS

CONVENTIONAL

RETAIL

MASTER DEALERS

OWN STORE

TELCO PROVIDER
STORE

HYPERMARKET/
ELECTRONIC

CHAIN STORE

CORPORATES

CUSTOMERS
PRINCIP S DISTRIBUTORS

B2B

ONLINE SHOPS

FULFILLMENT SPECIAL PROJECTS



The Best Telkomsel
Distributor for
11 Years in a row

Investor Awards 2015
Top Performing Listed Companies

Trading & Services Sector

Best of the Best Telkomsel
Authorized Dealer Reward 2014

Samsung Experience Store
The Best Sales Growth 2015

(Botani Square)

Samsung Experience Store
The Best Samsung Store 2015

(Central Park)

Best of the Best Telkomsel
Authorized Dealer Reward 2015



TELE EXPANDING OVERSEAS

Establishment GraPari Singapore is one of  TELE 
strategic measures together with Telkomsel and 
SingTel in completing its position as a market 
leader with excellent customer service, in           
Indonesia and especially Singapore.





Telkomsel
55%

Indosat
25%

XL Axiata
15%

Others
5%

Telkomsel
60%

Indosat
18%

XL Axiata
16%

Others
6%

Market Share by Revenue Market Share by Subscriber

TELE is the largest distributor for Telkomsel prepaid vouchers
which makes up 55% of total industry subscribers and revenue.

Others include: Hutchinson, Smartfren
Total cellular subscriber >326.3 million

Total top 3 subscriber 310 million
Indonesia population 259,1 million
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17 Business and Financial  HIGHLIGHTS

Summary Update
Sales Performance

Description Year ending 31 December

(IDR millions)

16

Vouchers and Prepaid Cards

Cellphone Sales

Others

TOTAL

6,067,214

919,704

1,327

6,988,245

7,715,949

477,538

1,012

8,194,499

8,312,039

2,171,273

1,313

10,484,625

8,874,008

5,714,532

1,151

14,589,691

14,604,749

7,432,000

2,917

22,039,666

4,692,767

1,578,029

337

6,271,133

2,307,867

1,749,186

790

4,057,843

2011 2012 2013 2014 2015 20162015
3 Months



STRONG PERFOMANCE
Strong TMI’s businesses with 2011 - 2015 CAGR = 33 26%

CAGR (FY11 - FY1
33,26%

5) =

FY15FY14FY11 FY12 FY13

17 Business and Financial HIGHLIGHTS

1000

5000

10.000

15.000

20.000

25.000

63.7%
71.2% 63.0%

18.2%

19.4% 14.5%13.2%

5.8%
20.7%

6.988

8.194
10.485

3.9%

3.6%

1.7%

14.589

39.07%

48.8%

10.92%

1.2%

22.040

35.70%

64.29%

Others

Cellphone

Flexi

XL

Telkomsel



“Telkomsel, XL Axiata and
Indosat, the largest mobile

operators in Indonesia
have market share up to 94%”

18

86,82%

1000

5000

10.000

15.000

20.000

94,17% 79,28% 60,82% 66,27%

Business and Financial HIGHLIGHTS

VOUCHER BUSINESS: MARKET LEADER
Market Leader
Largest market share for top operators
  30% market share for Telkomsel

Widespread Network
Dominant Distribution Network
   Telkomsel (28 of 129 clusters)

% of total sales

FY15FY11

6,067

7,716
8,312

8,874

14,605

FY12 FY13 FY14

CAGR (FY11 - F
Y15) = 21

,93
%



PERCENTAGE by CHANNEL

19

DENOMINATION CONVENTIONAL MODERN BANK

Rp 5.000

Rp 10.000

Rp20.000

Rp 25.000

Rp 50.000

Rp 100.000

30%

39%

15%

4%

10%

2%

-

50%

23%

7%

12%

7%

-

-

12%

38%

26%

20%

Rp 100.000 1% 4 %> -



Gross Margin Breakdown

21 Business and Financial  HIGHLIGHTS

Telkomsel

XL Axiata

Division Year ending 31 December

(%)

201  201  2013 201 1

Total . % 5. % . % . % .5% .5%5.9%

20

3 Months

20162015

Cellphone

4.0%

5.5%

20.0%

4.7%

5.6%

14.3%

4.8%

5.8%

9.1%

5.2%

5.2%

6.2%

6.1%

    - 

4.3%

5.3%

    - 

5.7%

5.8%

    - 

5.9%



 Cost Breakdown

22 Business and Financial  HIGHLIGHTS

Marketing & Sales Expenses

Salary

Rent

Utilities

Description Year ending 31 December

Total (IDRmn) 178,742 164,868 191,462 303,511 458,022 147,475102,859

Depreciation

Others

21

3 Months

20162011 2012 2013 2014 2015 2015

40.5%

33.5%

3.5%

2.1%

4.3%

16.1%

13.9%

55.5%

4.2%

2.6%

7.0%

16.8%

15.2%

55.1%

4.4%

2.9%

7.8%

14.5%

13.5%

48%

8.3%

2.8%

6.7%

20.7%

15.1%

47.1%

9.8%

3.0%

5.8%

19.2%

19%

45.4%

13.1%

2.4%

4.8%

15.3%

41.9%

25.5%

8.6%

3.4%

5.8%

14.8%



Financial  Summary
23 Business and Financial  HIGHLIGHTS

Total Asset

Total Liabilit

Total Equity

Balance Sheet as of December 31st

Revenue

Gross Profit

Income from Operations 

Comprehensive Income (Loss)

EBITDA

Income Statement Year ending 31 December
In IDR million

In IDR million

22

3 Months

20162015

2016

2011

2011

2012

2012

2013

2013

2014

2014 2015

2015

2015
as of March 31st

1,189,437

697,581

491,856

6,988,245

406,469

242,891

146,817

250,629

6,271,133

346,252

233,090

107,469

239,076

4,057,843

241,124

162,827

85,361

169,945

8,194,499

452,315

298,286

203,624

309,755

10,484,625

628,485

448,452

294,906

463,467

14,589,691

819,162

540,862

309,465

561,189

22,039,666

1,207,520

776,266

363,405 

802,825

1,358,617

250,871

1,107,746

3,457,200

2,076,043

1,381,157

5,017,882

2,519,619

2,498,263

7,128,717

4,313,276

2,815,441

6,982,676

4,059,072

2,923,604

5,670,834

3,061,693

2,609,141



CAGR (FY11-FY15) = 33.26%

CAGR (FY11-FY15) = 33.74%

CAGR (FY11-FY15) = 33.68%

776

IDR 776,266 million.

2011 - 2015 operating CAGR of 33.68%
supported by 2011 - 2015 revenue CAGR of 33.26%

23 Business and Financial HIGHLIGHTS

Revenue

EBITDA

Income from Operation

ROBUST OPERATING PERFORMANCE

6,988
8,194

10,485

14,590

251

310

462

561

243
298

448

541

22,040

803

(IDR billions)

(IDR billions)

(IDR billions)

FY11 FY12 FY13 FY14 FY15

FY11 FY12 FY13 FY14 FY15

FY11 FY12 FY13 FY14 FY15



CAGR (FY11 - FY15) : 54,66%

CAGR (FY11 - FY15) : 57,66% CAGR (FY11 - FY15) : 56,48%

TELE’s Assets grew by CAGR of 56.48%
from FY2011 to FY2015

Assisted by its IPO & Right Issue, equity increased to

IDR 2,815 billion

24 Business and Financial HIGHLIGHTS

STRONG BALANCE SHEET

492

2,498

1,381

1,108

5,018

3,457

1,359
1,189

698

2,520

2,076

251

2,815

4,313

7,129

(IDR billions)

(IDR billions)

(IDR billions)

Equity

Liabilities

Assets

FY11 FY12 FY13 FY14 FY15

FY11 FY12 FY13 FY14 FY15 FY11 FY12 FY13 FY14 FY15



BETTER REVENUE MIX
Year 2014  Year 2015 Target 2016

39%
61%

34%

66%

25%

75%
Cellphone

Sales

Cellphone
Sales

Vouchers & 
Prepaid Cards Vouchers & 

Prepaid Cards

Cellphone
Sales

Vouchers & 
Prepaid Cards

25



O U T L O O K  2 0 1 6
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